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Benefits
•	 E

Call for a Consultation
Learn how our user centred approach 
can help you. We offer complimentary 
telephone consultations and educational 
white papers. Contact us today!

1.866.585.1660 
contact@akendi.com

Our Corporate Communications Process

When your organization’s brand is applied to print-based collateral, 	
that collateral becomes an extension of your corporate identity. Ensuring 
that every communications vehicle results in consistent messaging 
and positive brand recognition requires experience in corporate 
communications design and great creative talent.

Our Service
Akendi’s graphic design experts are experienced in developing attention 
getting corporate communications collateral. Our talented graphic 
designers create eye-catching, unique and memorable printed materials 
that help to convey and reinforce the client’s intended message.

We provide organizations and corporations of all kinds with professional 
design for annual reports, sales and marketing collateral, tradeshow 
materials, brochures, sales sheets, direct mail and more.

Duration
On average, Corporate Communications projects range from two 	
to twelve weeks in duration.

About Akendi
Akendi is a human experience design firm, leveraging equal parts user 
experience research and creative design excellence. We provide strategic 
insights and analysis about customer & user behaviour, combine this 
knowledge with inspired creative design, and architect the user’s 
experience to meet organization goals. The result is intentional products 
and services that enable organizations to improve effectiveness, engage 
users and provide remarkable customer experiences to their audiences. 

Benefits
•	 Present a common corporate image 
across all communications materials

•	 Communicate your values, positioning, 
messaging and services in a clear and 
consistent manor

•	 Better compete for your audience’s 
attention with attractive 
communications collateral

•	 Present a professional image

•	 Enjoy the benefits of a single-source 
provider for all your communications 
needs

Effective corporate communications presents a 
consistent brand, identity and message to the world. 

Corporate Communications 

Brand Strategy 
•	 Define business goals
•	 Understand business case 	
and stakeholder needs/wants

Research
•	 Determine target audience
•	 Conduct competitive analysis
•	 Conduct colour, font, style studies

Visual Design
•	 Use style, shape, typography, 	
colour to represent brand voice

•	 Apply to communication materials

Measure
•	 Effectiveness
•	 Customer satisfaction
•	Media awareness
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Annual Report

Our Approach
Our trademark Human Experience Creation process informs all of our 
design activities. We begin by working to fully understand your needs 	
and goals, your brand, and who you are trying to reach with your corporate 
communications. We also research your competitors’ communications 
materials and brand to determine how best to establish a unique voice 	
for your collateral.

Our design process is iterative and collaborative, providing you with 
choice and input. We challenge our creative concepts against the project 
goals as well as the audience needs and expectations. We then use our 
proven design process to create relevant and visually interesting design 
to give the brand voice, foster understanding and allow you to engage 	
your audience, creating memorable solutions.

As a full-service graphic design and user research firm, our broad range 
of capabilities range from annual, sustainability and strategy reports, 
brochures, direct mail and trade show materials to websites, intranets 
and mobile and web applications.   

Corporate Communications
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REAL CHANGE – THANKS TO YOU

Lynn Jackson, Toronto Run captain

REAL CHANGE – THANKS TO YOU

The Canadian Breast Cancer Foundation – Ontario 

Region raised $16.7 million and allocated $10.6 million 

to our charitable work. With your support, the Foundation 

has become the largest dedicated funder of breast 

cancer research in Canada and one of the largest in 

the world.  

• Over 70,000 participants in 20 Ontario communities 

helped create a future without breast cancer at our 

signature event, the 2008 Canadian Breast Cancer 

Foundation CIBC Run for the Cure, raising a record 

$12.9 million.

• We celebrated directing $50 million to breast cancer 

research at Galaxy of Stars – an event where donors, 

volunteers and stakeholders learned how Foundation 

funding has advanced scientific research, clinical care 

and community initiatives. 

• On the research front, over $10 million in new  

grants were awarded, and many breakthroughs  

were announced including: 

 

– Dynemo Biosystems, a new technology that may 

help determine the best treatment options for breast 

cancer patients and can predict with more than 80% 

accuracy their chances of recovery.

 – New evidence for performing diagnostic biopsies  

on women with suspected recurring breast cancer 

tumours to spare women unnecessary treatment 

based on the characteristics of their original tumours.

• We introduced a new health promotion resource for 

patients: Guiding Women Through a Breast Cancer 

Diagnosis…a supportive and personal approach.

• And 2009 was the second year of Breast Cancer 

Today: An Evening of Care & Community. We visited 

five cities to talk with breast cancer patients and  

their families about advances in breast cancer 

research and share opportunities for support in  

their communities.

Thanks to you, much has been achieved. But much 

remains to be done in breast cancer prevention, 

detection, diagnosis, treatment and care. We hope  

this report and your own experience of the Foundation 

inspire you to continue supporting us in the years 

ahead. Together, we will create a future without  

breast cancer. You are making real change happen.

SANDRA PALmARO     

CEO  

 

 
 

DEBORAH DUBENOFSKY 

Chair, Board of Directors

THANKS TO YOU, OUR SUPPORTERS, REAL CHANGE IS HAPPENING – CHANGE THAT IS SAVING AND IMPROVING LIVES. 
THIS REPORT GIVES A FEW EXAMPLES OF WHAT HAS BEEN ACHIEVED WITH YOUR HELP. 
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HOW THE FUNDING PROCESS WORKS

CALL FOR PROPOSALS 
Scientific researchers, clinicians, graduate students  

and collaborative, community-based research groups 

across Ontario are invited to submit grant proposals. 

In the fall of 2008, the Canadian Breast Cancer 

Foundation – Ontario Region issued our Call for 

Proposals by publishing information about grants on 

our website and sending targeted e-communications 

to individuals, institutions and organizations across 

the province. All submissions are thoroughly and fairly 

reviewed by experts in the appropriate fields.

Available grants fall into three categories: research 

grants, fellowships and community-based research. 

 

GUIDED BY THE PRINCIPLES OF TRANSPARENCY, FAIRNESS,  
ACCOUNTABILITY AND RIGOUR, THE CANADIAN BREAST CANCER 
FOUNDATION PROVIDES FUNDING FOR WORK THAT WILL…

• INCREASE KNOWLEDGE ABOUT PREVENTION

• PROMOTE EARLY DETECTION

• IMPROVE TREATMENT OPTIONS AND OUTCOMES 

•  ENHANCE CARE AND qUALITY OF LIFE FOR PEOPLE  
LIVING WITH BREAST CANCER

The Canadian Breast Cancer Foundation – Ontario Region raised $17.4 million in the past year. Our largest 

sources of revenue are the Canadian Breast Cancer Foundation CIBC Run for the Cure and fundraising events 

hosted by individuals, communities and corporations. Substantial revenues also come from individual donations 

and from donations made by corporations and employee groups. Last year the Foundation received donations  

from companies and organizations in 564 Ontario communities. The Foundation’s average cost of fundraising  

as a percentage of total revenues was 28.6 per cent, comparing favourably with the Canada Revenue Agency’s 

optimal limit of no more than 35 per cent. 

• The Research Project Grant Program supports 

projects demonstrating scientific excellence, 

innovation and the potential for real impact  

on breast health and breast cancer.

• The Fellowship Program funds the training of 

outstanding breast cancer researchers, clinicians  

and other health professionals.

• The Community-Based Research Grant Program is  

a new type of grant introduced in the fall of 2008. It 

provides funding for collaborative teams to undertake 

research using participatory methods with the overall 

goal of reducing the burden of breast cancer. The 

grant encourages the development of partnerships to 

address the determinants of health and recommends 

strategies for policy, practice and system change 

across the breast cancer continuum. Projects in  

this program focus on social, environmental and 

behavioural factors in breast cancer.

GRANT-FUNDING PRIORITIES 
2000–2009

Biology of Breast Cancer

Primary Prevention and Risk Factors

Psychosocial, Quality of Life and Outcomes

Treatment

Contributions to the Canadian Breast Cancer 
Research Alliance through the national 
Canadian Breast Cancer Foundation

Community Health Promotion

Early Detection, Diagnosis, Prognosis

Other 

24%

19%

15%

13% 

11%

11%

5% 2%

FALL 2008 CALL FOR PROPOSALS 

Targeted communications 1,132 

Number of institutions and  
organizations represented  433 

APPLICATIONS AND AWARDS 

RESEARCH GRANTS

Number reviewed  63 
Number recommended 18 (29%) 
Dollar amount     $6.7 million  
% of money requested 31%  

FELLOWSHIPS                   

Number reviewed  43 
Number recommended  24 (56%) 
Dollar amount   $2.2 million 
% of money requested 55%

COmmUNITY RESEARCH  

Number reviewed  4 
Number recommended  2 (50%)   
Dollar amount  $0.3 million  
% of money requested 36%  

REVENUE march 31, 2009 march 31, 2008

DONATIONS AND EVENTS

 Individual donations   $ 475,674   $ 577,714 

  Direct mail   1,325,759   333,232 

  Corporate donations   905,828   773,957 

 Canadian Breast Cancer Foundation CIBC Run for the Cure   12,905,225   12,528,065 

 Third-party events   1,122,184   1,286,159 

 Other special events   4,951   6,981 

INVESTmENT INCOmE   638,240   865,591 

TOTAL REVENUE   17,377,861   16,371,699 

EXPENSES

 Fundraising expenses   5,239,804   5,972,836 

 Operating expenses   1,318,051   1,015,025 

TOTAL EXPENSES   6,557,855   6,987,861 

NET REVENUE   10,820,006   9,383,839 

CHARITABLE PROGRAmmING
 Health promotion programming   2,265,106   2,059,613 

 Research and community grants   8,362,026   9,510,902 

TOTAL CHARITABLE PROGRAmmING   10,627,132   11,570,515 

NET SURPLUS (DEFICIT)   192,874   (2,186,677)

CONSOLIDATED INCOME STATEMENT*
Biology of Breast Cancer

Primary Prevention and Risk Factors

Psychosocial, Quality of Life and Outcomes

Treatment

Contributions to the Canadian Breast Cancer 
Research Alliance through the national 
Canadian Breast Cancer Foundation

Community Health Promotion

Early Detection, Diagnosis, Prognosis

Other 

24%

19%

15%

13% 

11%

11%

5% 2%

* The Canadian Breast Cancer Foundation is audited on a consolidated national basis. Results for the Ontario Region are unaudited. 

TEST

Measure Customer Satisfaction

RESEARCH

DESIGN

Competitive Analysis

Website Design

Environmental Design

Corporate Identity

Brand Foundation

STRATEGY

Corporate Communications
Layouts, Icons, Fonts, Colour Palette

Brand StrategyBrand Strategy


